Introduction
During the past several years, many people have been using point of sales for purchasing goods and services. Point of sales tends to provide a reliable method for making purchases in stores (CarboValverde & Rodriguez-Fernandez, 2008) . Implementation of point of sales may reduce depreciation cost of automated telling machines and helps banks increase their productivities. Therefore, for bank managers, it is important to provide high quality services. Farokhi et al. (2016) implemented the information gathered from point of sales in one of Iranian private banks and using two methods of KMeans and Kohonen, customers were clustered into four segments to detect the most profitable customers. Two Step Cluster is a technique for analyzing large datasets and the algorithm groups the observations in clusters, based on the approach criterion according to an agglomerative hierarchical clustering method (Şchiopu, 2010) . Arasli et al. (2005) measured the service quality perceptions of Greek Cypriot bank customers by examining the relationship between service quality, customer satisfaction and positive word of mouth (WOM), in the presence of changing bank market dynamics. Using SERVQUAL method (Parasuraman et al., 1985 , Asubonteng et al., 1996 , the study disclosed that bank customers could not reach their expectations where the largest gap was gained in the responsiveness-empathy dimension. In their study, reliability items maintained the highest effect on customer satisfaction, which kept a statistically significant impact on the positive WOM. Parasuraman et al. (2005) conceptualized, constructed, refined, and examined a multiple-item scale (E-S-QUAL) for studying the service quality given by Web sites in which customers shop online. In their survey, a twostage data collection disclosed that two different scales were important for capturing electronic service quality.
The proposed study
This paper presents an empirical investigation to study the impacts of service quality on point of sales. The study uses a questionnaire for measuring service quality, which is adapted from Parasuraman's work (Parasuraman et al., 1985 (Parasuraman et al., , 2005 . The study has accomplished among regular users of point of sales who live in city of Tehran, Iran during the year of 2015. The sample size is calculated as follows,
where N is the sample size,
represents the probability, As we can observe from the results of Table 1 , the questionnaire provides acceptable results and can be further analyzed. The implementation of principle component analysis has yielded six factors. Fig.  2 shows the results of Scree plot.
Fig. 2. The results of Scree plot
In addition, Table 2 presents the results of PCA after Varimax rotation. Fig. 3 shows the results of structural equation modeling on testing the effects of these six components. Fig. 2 also presents the results of statistics associated with the implementation of structural equation modeling. As we can can observe, all statistics are within desirable level and we can examine the effects of six components on customer satisfaction. Finally, Table 3 summarizes the results of our survey. 
Conclusion
The recent advances on technology has created tremendous opportunity to facilitate financial transaction. People now are able to transfer funds, purchase products or services using electronic equipment. In this paper, we have presented an empirical investigation to study the effects of different factors on customer satisfaction who use point of sales services. The results of our survey have indicated that all six components extracted through the implementation of principle component analysis have positively influenced on customer satisfaction.
